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Lead Generation Marketing

We implement targeted lead generation strategies to enhance brand recognition and drive customer acquisition for e-
commerce, healthcare, travel, and educational brands. Our approach includes crafting and executing paid advertising
campaigns across platforms such as Google Ads and social media channels, enabling precise audience targeting based
on demographics, interests, and behaviors. This ensures that our messages reach individuals actively seeking relevant

products or services, thereby optimizing conversion rates. 

In addition to paid media, we develop and manage comprehensive email marketing campaigns to nurture leads and
maintain ongoing engagement. By delivering personalized content, promotions, and updates directly to subscribers'
inboxes, we keep the brand top-of-mind and encourage repeat interactions. This integrated strategy of combining
paid advertising with email marketing allows us to effectively generate and nurture leads, ultimately driving growth

and fostering long-term customer relationships.



Lead Generation Strategies

Targeted Paid Advertising

Utilize platforms like Google Ads and social media to run campaigns
aimed at specific demographics, interests, and behaviors, ensuring ads
reach potential customers actively seeking related products or
services.

Personalised Email Marketing

Develop and execute email campaigns that deliver tailored content,
promotions, and updates directly to subscribers, nurturing leads and
encouraging repeat engagement.

Content Marketing with SEO Optimisation

Develop and execute email campaigns that deliver tailored content,
promotions, and updates directly to subscribers, nurturing leads and
encouraging repeat engagement.



Analysis and Optimization

Comprehensive Data Analysis

Regularly collect and examine data from all marketing channels to
assess performance, identify trends, and uncover areas for
improvement. 

A/B Testing and ExperimentationA/B Testing and
Experimentation

Implement controlled experiments to compare different marketing
tactics, creatives, or channels, allowing data-driven decisions on the
most effective strategies. 

Budget Allocation Optimisation

Analyze the return on investment (ROI) of various marketing
activities to allocate resources more effectively, ensuring funds are
directed toward the most impactful initiatives.
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About Huzzy Smart Sips

Huzzy Smart Sips is a woman-owned, Black-founded brand that specializes in premium non-alcoholic cocktails. It redefines the drinking experience
by offering sophisticated, alcohol-free alternatives crafted with high-quality ingredients. Huzzy Smart Sips caters to those who want to enjoy the

essence of a great cocktail without the alcohol, making every sip both refreshing and guilt-free.

Huzzy Smart Sips is designed for health-conscious individuals, social drinkers, and anyone looking to enjoy flavorful, alcohol-free cocktails. Whether
you're sober-curious, a designated driver, or simply prefer a refined, non-alcoholic experience, Huzzy Smart Sips provides a delicious alternative

without compromising on taste, quality, or the social experience of drinking.



Objective
Enhance Marketing Efficiency
Regularly collect and examine data from all
marketing channels to assess performance, identify
trends, and uncover areas for improvement. 

Maximize Return on Investment (ROI)
Analyze data to identify high-performing strategies and allocate
budgets effectively, aiming to increase profitability and achieve
better financial outcomes. 

Improve Customer Engagement and Retention
Utilize insights from marketing analytics to understand customer behaviors and
preferences, enabling the development of targeted strategies that foster stronger
relationships and encourage long-term loyalty.



Optimizing Customer Retention with Targeted
Email Marketing

Platform Used: All efforts were executed on Klaviyo, a
robust email marketing platform, allowing for automation
and personalization.

Targeted Previous Orders: We utilized email addresses from
previous Huzzy Smart Sips orders to re-engage customers.

Newsletter Campaign: We launched a newsletter to keep
customers updated on new offerings, promotions, and brand
news.

Abandoned Cart Emails: We implemented a targeted
abandoned cart campaign to retarget users who added
products to their cart but didn’t complete the checkout
process.
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WEEK 1 CAMPAIGNS
BENEFITS + SOCIAL PROOF

[MONDAYS]

GUT WRENCHING MYTHS + PARTY PREP

[WEDNESDAYS]

PROMOTIONS + GIVEAWAYS

[FRIDAYS]



Apart from the weekly emailers, we also planned a series of persona-based email campaigns to enhance
user engagement. These include a Welcome Emailer, an Abandoned Cart Emailer, and a Re-engagement
Emailer, each tailored to specific user behaviors and designed to improve conversion and retention rates.

Welcome Emailer Abandoned Cart Emailer Re-engagement Emailer



Month Sent Opened Open Rate
(%)

Clicked Click Rate
(%)

Revenue

September 350 45 12.85 7 2 $88.00

October 615 112 18.21 17 2.76 $211.00

Results: In just three months, these efforts generated significant revenue, successfully
converting potential customers and delivering strong sales outcomes to the client.



About Precise Lighting
Precise Lighting is a premier Nigerian company specializing in the design and distribution of decorative lighting solutions for both residential and

commercial environments. Established in 2013, the company offers an extensive range of products, including chandeliers, pendant lights, wall lamps,
ceiling lights, and outdoor fixtures, all crafted to enhance and illuminate various spaces. With a commitment to quality and style, Precise Lighting

sources innovative designs inspired by the latest interior trends, ensuring that their offerings meet diverse aesthetic and functional needs.

Precise Lighting caters to a broad clientele, including homeowners seeking to elevate their living spaces, interior designers aiming to incorporate
stylish lighting into their projects, architects focusing on integrating functional and aesthetic illumination, and businesses desiring to enhance their
commercial environments. By providing high-quality, elegant lighting solutions, Precise Lighting serves those who value both form and function in

their lighting choices.



Objective
Expand Customer Base

Utilize targeted paid advertising to attract new leads
within the residential and commercial sectors,
increasing market reach and potential clientele. 

Enhance Brand Visibility
Implement strategic ad placements to elevate brand
awareness and position Precise Lighting as a leading
provider of premium lighting solutions in Nigeria. 

Increase Sales Conversions
Optimize paid campaigns to not only generate leads
but also convert them into customers, thereby
boosting revenue and achieving a strong return on
investment.



Optimizing Customer Retention with Targeted
Email Marketing

Platform Used: All efforts were executed on Shopify, a
robust email marketing platform, allowing for automation
and personalization.

Targeted Previous Orders: We utilized email addresses from
previous Precise Lighting orders to re-engage customers.

Newsletter Campaign: We launched a newsletter to keep
customers updated on new offerings, promotions, and brand
news.

Abandoned Cart Emails: We implemented a targeted
abandoned cart campaign to retarget users who added
products to their cart but didn’t complete the checkout
process.



Em
ai

l C
am

pa
ig

n 
C

re
at

iv
es



Month Sent Opened Open Rate
(%)

Clicked Click Rate
(%)

Revenue

February 215 108 50.20% 6 2.80% $98.00

March 6,805 730 10.70% 12 0.17% $2166.00

Results: In just three months, these efforts generated significant revenue, successfully
converting potential customers and delivering strong sales outcomes to the client.



About Skin by Brownlee & Co.
Skin by Brownlee & Co. offers esthetician-approved, clinical skincare solutions
designed to target acne and hyperpigmentation. To enhance their digital presence
and reach a broader audience, they engaged Oodles for comprehensive digital
marketing management. Services included crafting targeted ad campaigns,
developing engaging email and SMS marketing strategies, and optimizing their
overall digital marketing efforts.

It is tailored for individuals seeking advanced, clinically-proven skincare solutions,
especially those dealing with acne and hyperpigmentation. The brand is ideal for
customers who value esthetician-approved products and are looking for targeted
treatments that address persistent skin concerns. Whether you're struggling with
breakouts or uneven skin tone, these solutions offer a professional-grade approach
to achieving a healthier, more radiant complexion.



Objective
Expand Customer Base

Leverage targeted email campaigns to reach new subscribers,
including skincare enthusiasts and individuals struggling with acne
and hyperpigmentation, in order to grow the brand’s customer
community and nurture potential clients.

Enhance Brand Visibility
Utilize beautifully designed, informative email content to
reinforce Skin by Brownlee & Co.’s position as a trusted leader in
corrective skincare. This includes sharing expert tips, product
education, and client success stories to build brand credibility and
awareness.

Increase Sales Conversions
Craft strategic, high-converting email flows—such as welcome
series, product spotlights, and special promotions—to guide
subscribers through their skincare journey and convert interest
into product purchases, driving revenue and maximizing return
on investment.



Optimizing Customer Retention with Targeted
Email Marketing

Platform Used: All email marketing efforts were executed through
Shopify, enabling automation, segmentation, and personalized
messaging to boost engagement.

Targeted Previous Orders: We utilized past purchase data from Skin
by Brownlee & Co. to reconnect with previous customers,
encouraging repeat purchases and loyalty.

Newsletter Campaign: A branded newsletter was developed to
consistently update subscribers on skincare tips, new product
launches, exclusive promotions, and brand news—keeping the
audience informed and engaged.

Abandoned Cart Emails: We implemented an abandoned cart email
flow to recover lost sales by reminding users of products left behind,
with gentle nudges and value-driven messaging.



We planned a series of persona-based email campaigns
to enhance user engagement. 
These include:

Welcome Emailer 1.
New Product Launch Emailer 2.
Personalised Product Recommendation Emailer 3.
Abandoned Cart Emailer 4.
Re-engagement Emailer 5.
Goodbye Emailer 6.

Our Email Marketing Funnel strategy involves a series of
automated email messages sent to a specific audience with the
goal of guiding them through the buyer journey and eventually
converting them into paying customers.
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https://docs.google.com/document/d/1FPa5Dy6Qf0azlv2L_N4PWxz6XskR7JKKwFtz5-i5Qr4/edit?usp=sharing
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Thank you


