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Mommy & Me 3D/4D

What is Mommy & Me?

Mommy & Me 3D 4D offers expectant mothers and families a unique
opportunity to bond with their unborn baby through advanced 3D and 4D
ultrasound technology. The brand specializes in creating magical,
memorable experiences and focuses on providing a warm, family-friendly
environment.

Who is it for?

Their services cater to those seeking a deeper connection during
pregnancy, offering keepsake images and videos that capture precious
moments. Mommy & Me emphasizes comfort, cutting-edge
technology, and personalized care to enhance the prenatal journey.




Goals
Goals and
e Build brand awareness among expectant

- - mothers and families.
O bj e Ct Ives e Position Mommy & Me 3D 4D as the premier

provider of high-quality, memorable ultrasound
experiences.

e Drive client appointments, repeat visits, and
referrals.

Objectives

e Create content showcasing the emotional and
bonding value of 3D and 4D ultrasounds.

e Highlight unique features such as state-of-the-
art technology, personalized keepsakes, and a
warm, family-friendly environment.

e Establish a consistent and engaging presence
on social media and professional platforms to
connect with the target audience. LZ
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@ The Challenges

Challenge 1 Challenge 2 Challenge 3
Educating Standing Out in a Building
Families Competitive Market Trust

Helping expectant Differentiating Mommy & Me Addressing concerns
parents understand the 3D 4D from other providers by about safety and quality
emotional and bonding emphasizing its state-of-the- while fostering trust

value of 3D and 4D art technology, personalized through testimonials,
ultrasounds, beyond the keepsakes, and exceptional expert staff, and a family-

medical aspects. customer experience. friendly environment.



@The Solutions

We addressed Mommy & Me'’ challenges with a clear, actionable plan that focused on building trust
and increasing engagement through strategic content and targeted messaging.

Brand Trust Drive

Awareness Building Engagement

Created awareness . . Leveraged emotional
. . Ran campaigns showcasing . .
through social media : storytelling, client
; .. safety, quality assurance, . . .
campaigns emphasizing and lowine reviews to testimonials, and visuals of
unique keepsakes, 5 &1 the magical ultrasound
. establish confidence and . ;
cutting-edge technology, . . experience to connect with
. credibility among potential .
and a warm, family- expectant parents and their

. . clients. ..
friendly environment. families.



Social Media Marketing

We implemented a tailored strategy to enhance brand awareness, emphasize the
emotional value of the experience, and drive engagement. Campaigns were crafted to
resonate with expectant parents, highlighting Mommy & Me 3D 4D’s unique offerings like
state-of-the-art ultrasound technology, keepsake moments, and a family-centered
approach. The focus was on creating emotional connections through storytelling, visually
captivating content, and client testimonials to demonstrate the magical and memorable
experience of connecting with an unborn child.




Platfo rm @ Formal, aesthetic reels and static posts

showcased client testimonials and heartwarming
moments captured during ultrasound sessions,

Se I eCt I O n emphasizing Mommy & Me 3D 4D’s dedication to

creating magical experiences for families.

-

Instagram’s visually engaging platform highlighted
- the emotional connection and unique services
i offered, while Facebook’'s community-driven

features allowed for broader engagement with
e expectant parents and families.

g — @ Both platforms were utilized for targeted

ada campaigns, aligning with Mommy & Me 3D 4D's
" | branding and audience engagement objectives to
inface | create memorable and shareable content.




Content
Strategy

G4 4

®

Content Types

Focused on showcasing the magical experience of 3D and 4D
ultrasounds, highlighting emotional moments, and sharing
client testimonials that emphasize the uniqueness of the
service.

Key Themes

Emphasized the joy and connection families experience,
using compelling visuals of the ultrasound sessions and the
excitement of seeing their baby in 3D/4D.

Engagement Tactics

Encouraged interaction with interactive polls, Q&As, and
client feedback requests, strengthening the sense of
community and fostering emotional connections with the
audience.



Campaign Phases

Pre-Launch Campaign

Built anticipation with sneak peeks of the 3D/4D ultrasound
experience, showcasing the excitement and emotional
connection families would feel when seeing their baby for
the first time.

Launch Campaign

Highlighted the unique service offerings, such as advanced
ultrasound technology and personalized experiences, while
featuring client testimonials to attract new expectant
families.

Post-launch Engagement

Maintained interest with engaging content like client
success stories, behind-the-scenes videos of ultrasound
sessions, and promotions to keep families excited and drive
new bookings.




Driving Engagement

Interactive Stories P | —

Used polls, quizzes, and Q&A sessions to engage expectant
parents, making them feel involved and excited about their
ultrasound experience.

Audience Interaction

Responded to comments and messages, creating m
meaningful connections with families and building a

supportive community.

Social Group Participation -

Increased visibility by participating in local parenting groups |
and forums, connecting with potential clients and sharing . @ \"7/ /Q
the magical experience of Mommy & Me 3D/4D ultrasounds.




Analysis and Optimization

Reviewing Engagement Metrics

Monitored key performance indicators like story views and
Interactions to assess the effectiveness of engagement
strategies.

Adjusting Content Strategy

Utilized data to refine content themes, posting frequency,
and timing for better reach.

Improving Posting Schedule

Optimized the posting schedule based on peak user activity
to ensure maximum visibility and engagement.
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Results & Metrics

Instagram

Achieved 261762+ total views and over 108,641 content
Interactions since launch.

Facebook

Reached 290,651+ views and 200+ link clicks, contributing
to growing user engagement.

Lead Generation

Saw a notable increase in active leads, driven by successful
social media campaigns. Per day 70 potential leads.




Search Engine
Optimization (SEO)




Keyword Research
@ ldentified high-intent keywords like "4D ultrasound

near me" to target expecting parents searching
locally.

&ﬂ Competitor Research

Analyzed competitors’ SEO strategies to uncover
content gaps and opportunities to boost organic
rankings.

Content Research

@ Reviewed industry trends and crafted relevant,

engaging topics for MommyAndMe4D's audience to
drive traffic.




On-Page Optimization

Optimized meta tags, headings, and images to
Improve search rankings and user experience.

Off-Page Optimization

Built high-quality backlinks and enhanced local SEO
for improved brand visibility.

Technical SEO

Resolved crawling issues and implemented structured
data to improve search engine indexing.

Content Strategy

Created engaging blog posts and service pages to
attract and educate expecting parents.




On-Page Optimization

Optimized meta tags, headings, and images to
Improve search rankings and user experience.

Implementation

Content Creation

Built high-quality backlinks and enhanced local SEO
for improved brand visibility.

Off-Page Efforts

Resolved crawling issues and implemented structured
data to improve search engine indexing.

Technical Fixes

Created engaging blog posts and service pages to
attract and educate expecting parents.
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Performance Monitoring
AnaIYSiS and @ Tracked traffic, keyword rankings, and conversion

o o - rates to measure campaign effectiveness regularly.
Optimization

. @ ? Data-Driven Adjustments

Analyzed user behavior and updated strategies to

el Qj’ @ @ Technical Optimization
& ’ ( Conducted periodic audits to resolve errors and
‘ M

ensure seamless functionality across all devices.
. - .aud.d

Improve website engagement and lead generation.




Results
Achieved

? Traffic Growth

Achieved a 40% increase in organic traffic through
optimized on-page strategies and engaging content.

T Keyword Rankings

Secured top 5 rankings for high-intent keywords like
"AD ultrasound near me" and "baby scan services."

@ Conversion Rates

Improved online booking conversions by 25% through
user-friendly design and optimized call-to-actions.
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Email

info@oodlesmarketing.com

Get
In Touch

Website

www.oodlesmarketing.com

Call us
0124-4368395




